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Esteemed students, dear parents, and all other 
interested parties,
I am addressing you with the intention to fami-
liarize you with this programme and the pro-
fessions in the cultural domain, for which this 
programme is intended, and to introduce the 
plans of the Zagreb School of Business in which 
you have placed your trust, as you have in me as 
the Dean of this institution.
The undergraduate professional studies Cultural 
Management and Production provides an in-
terdisciplinary education of contemporary pro-
fessional managers for the culture work market. 
It is established on courses which provide the 
students with knowledge from various fields of 
culture, as well as economics, management, 
marketing, IT, business communication, and also 
from other sectors where it can be applied, such 
as cultural tourism.
After finishing this programme, students can 
continue their education by applying to our 
Specialist Graduate Studies of our other course: 
Marketing and Communication. 
We are also preparing a Specialist Graduate 
Studies of Cultural Management and Pro-
duction. At the same time, as per our strategic 
plan, we are developing study programmes in 
other fields with the goal to become Zagreb 
Polytechnic, which the city of Zagreb, as the 
owner of this institution, is expecting us to do 
and provides full support. Finally, it is our goal to 
become the leading institution of higher educa-
tion in this region.

Sincerely,

 
Lukša Lulić, PhD 

Dean of Accredited  
Zagreb School of Business

It is not the same to 
manage material and 
nonmaterial goods, as it is 
not the same to manage 
cultural goods and those 
which include elements of 
natural heritage.  
excerpt from “Kultura u izlogu” by 
Daniela Angelina Jelinčić, PhD, 2011
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The goal of education is 
‘… to rise to the highest 
possible level of scientific, 
esthetical and ethical culture 

– to become human and live 
a cultured life…’  
dr. Albert Bazala (1877-1947), Croatian 
philosopher, founder of Public Open 
University Zagreb  (1907)

The Accredited Zagreb School of Business 
enrolled its first generation of undergraduate 
students of marketing and communications in 
2006. Its founder is the Public Open University 
Zagreb, an educational institution with a tradition 
spanning over one hundred years and a conside-
rable reputation in Croatian education, especially 
as the leading institution in the field of whole life 
learning.

Vision of Zagreb School of Business: We are a 
centre of excellence in producing professionals 
who are capable of achieving above average re-
sults, guided by the highest professional, ethical 
and personal values, and who create new values 
and initiate change in their fields of expertise. 

Mission of ZSB: We offer modern study pro-
grammes in response to the needs of our stu-
dents and the society in which we participate, 
inspiring our students and staff to achieve their 
full potential. We preserve, create and promul-
gate knowledge in all areas in which we act.

Values of ZSB: We believe in everyone’s right to 
a high quality and accessible education which 
will ensure personal and social progress. The 
realization of ZSB’s vision and mission rests on 
the following values:
 › Excellence – we value freedom of thought, 

intellectual curiosity and activism, and argu-
mentative debate, by way of which we reali-
ze our potential and achieve excellent results. 
Learning brings quality to the lives of both our 
lecturers and students, and our excellence is 
measured in their success. 

ABoUT US

 › Dedication – we are dedicated to our calling. 
We live for our profession, continually better 
ourselves and are constantly seeking out and 
sharing knowledge.

 › Responsibility – we respect our responsi-
bilities towards others, our students and our 
community can rely on us, in the same way 
we expect their timely support in all the ac-
tivities we share.

 › Inclusivity – we approach everyone with res-
pect, as a whole intellectual being, and we 
observe everyone through the prism of values 
and knowledge we share.

 › Ethics – we are honest and transparent in 
everything we do, and the highest ethical and 
moral principles are an integral part of our 
every activity.

Based on conducted analyses, five strategic go-
als were identified for the period 2015 – 2020, 
which are conditions for our main goal – tran-
sforming into Zagreb Polytechnic.

The undergraduate professional programme for 
Cultural Management and Production has been 
developed with regards to increasing needs of 
the contemporary labour market in the fields of 
culture and arts, which implies managers educa-
ted to professionally participate in the manage-
ment processes in cultural institutions, as well 
as to lead and produce various cultural projects. 
Therefore, a programme was devised which 
allows the student to acquire basic skills and 
competences for the specific management cha-
racteristics in various areas of culture (gallery, 
museum, publishing, archiving, library activities) 
and arts (theatre, music, film production) as well 
as various models of cultural and art activities. 
The concept of the programme implies providing 
the students with basic and general knowledge 
on culture and arts, as well as the complex world 
of conducting modern-day business (economics, 
management, marketing, communication, IT), 
thereby guiding the student over three years from 
theory to resolving practical issues.
The definition of culture being the practice and 
performance of intellectual and artistic activity, 
which includes many intellectual and artistic 
activities performed by individuals and instituti
ons/organizations, the field of culture in Croatia, 
according to various classifications, includes ar
chive, library, museum, gallery, restoration, the
atre, performing arts and sciences, as well as the 
protection and preservation of cultural heritage, 
the work of individual artists and similar activiti
es, cultural and artistic creation of individuals and 
groups, and the activities of creative industries 
(publishing, visual arts, music and discography, 
performing arts, cinematography, media).

why CULTURAL MANAgEMENT AND PRoDUCTIoN?

The activities of managers and producers in cul-
ture include creating the necessary conditions for 
the production of cultural and art work, transfor-
ming these works to be accessible to the public 
and received by it. In practice, there are many 
other, more specialised, management professi-
ons: manager-entrepreneur, production mana-
ger, sales manager, marketing manager, manager 
of revitalizing cultural heritage, project manager 
(of social and cultural programmes, events, etc.), 
festival manager, etc. In the cultural space there 
are also numerous scientific, research, admini-
strative and mediatory professions: cultural ad-
ministrators, cultural development researchers, 
cultural mediators.

The cultural and creative 
sectors are highly attractive  
for young people.  
Creating growth: Measuring cultural and 
creative markets in the EU, Ernst and 
Young, 2014
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Cultural Management and 
Production studies provides 
students of ZSB, as well as 
Erasmus+ foreign exchange 
students, with an excellent 
opportunity for scientific and 
professional development 
in interdisciplinary fields in 
accordance to the highest 
international standards of 
quality.
Željka Zavišić, PhD
VICE DEAN FOR SCIENCE AND 
INTERNATIONAL COOPERATION

We teach our students to 
comprehend all processes 
within the creative industry, as  
well as skills for creating 
added value for the purpose 
of sustaining and promoting 
institutions of culture and art.
Goran Luburić mag. oec.
VICE DEAN FOR EDUCATION AND STUDENTS

Undergraduate professional studies programme:  
Cultural Management and Production is an in
terdisciplinary programme which combines the 
areas of social studies and humanities with art 
/ duration: 3 years / 6 semesters / 180 ECTS 
points
Upon completing the programme you will earn 
the title of baccalaureus/baccalaurea of cultu
ral management and production - abbreviation: 
bacc. oec. prod. cult.
The programme can be attended as regular or 
irregular (study as you work). 
The goal of the Cultural Management and 
Production professional studies programme is 
to produce educated and competent professi-
onal managers and producers for work in the 
field of culture in Croatia. The programme was 
based on programmes of recognized European 
institutions of higher education accredited by 
reputable international institutions. Education 
is conducted in accordance to the Bologna 
Declaration which allows students to transfer 
to other complementary studies in Croatia and 
abroad. The Zagreb School of Business is part of 
the Erasmus+ programme which enables stu-
dent and teacher mobility, and is partnered with 
multiple higher education institutions abroad.

whAT wE CAN oFFER yoU

LoCATIoN
Zagreb School of Business is located in the very 
business centre of the city, in the heart of „University 
Boulevard“, surrounded by educational and busi-
ness institutions, which provides the perfect envi-
ronment for a future business man/woman. 

LIBRARy
The students have a library with 35 000 titles at the-
ir disposal, two thirds of which are scientific and 
specialized literature, and the corpus is continually 
expanded with new titles relevant to our studies.
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The Cultural Management and Production 
studies programme is founded on professional, 
scientific and empiric achievements of Croatian 
and European traditions of higher learning. The 
model of studies promotes the integration of 
theoretical knowledge with professional practi-
ce, it promotes modern and innovative ways of 
learning which ultimately introduce the student 
to professional qualification through professional 
internship and workshops.
Besides the recognized professors who teach 
theoretical classes, our students also develop 
practical skills taught by recognized professionals 
in specific areas of culture and arts.  

ACQUIRED SKILLS AND KNOWLEDGE: 
 › knowledge and understanding of specific 

characteristics of cultural context (political, 
economic, social and technical)

 › understanding of all production and 
management processes in arts and cultural 
industries, institutional systems and non-
institutional, project-based cultural models

 › acquired knowledge and skills needed 
for successful independent realization of 
cultural projects from a managerial and 
production aspect

 › understanding the ways of managing 
human, material and financial resources to 
apply professional knowledge, processes 
and business techniques in the field of 
cultural management and production

 › acquired general knowledge for the 
development of specific managerial skills 
for the fields of culture and arts

DESCRIPTION OF THE STUDIES PROGRAMME

 › intellectual, professional and practical skills, 
as well as skills required for cooperation, 
team work, communication and 
presentation  

 › qualification to make decisions in 
operational processes of contemporary 
management with respect to the fields of 
culture and arts

 › competence to manage in real professional 
situations in various areas and activities of 
cultural and art production 

 › competence to resolve problems in 
all types and models of organized 
cultural production (institutional and 
non-institutional)

 › developed skills in analytical, critical 
and creative thinking derived from 
interdisciplinary studies and establishment 
of the profession

EU policies recognize 
creative and cultural 
industries as one of 
the driving forces of 
social and territorial 
cohesion, creativity 
and innovation with 
positive spill-over 
e�ect onto the rest of 
economy and society 
as a whole.  
Mapiranje kreativnih i kulturnih 
industrija u RH, Ekonomski 
institut, 2015
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MEDIA MAnAgEMEnt 

EvEnt ORgAnIZAtIOn (wORkShOP) 

PROMOtIOn 

DIRECt MARkEtIng 

COntEMPORARy BUSInESS COMMUnICAtIOn 

PRODUCt AnD DESIgn 

COMMUnICAtIOn StUDIES 

BUSInESS AnD COMMUnICAtIOn EthICS 

RhEtORIC

ELECTIVE CoURSES

during their time at Zagreb school of business, 
our students of cultural management and 
Production can supplement their knowledge 
by choosing elective courses which provide 
specialization in specific areas. with the purpo-
se of enhancing the quality of the educational 
process, 9 elective courses are on offer, some 
of which are held in english:

Curriculum | 1st year

hIStORy Of CROAtIAn CULtURE   

CULtURAL ECOnOMICS

BASIC MAnAgEMEnt

BASIC PRODUCtIOn

BASIC MARkEtIng

BUSInESS COMMUnICAtIOn In CULtURE – EngLISh LAngUAgE  

POPULAR CULtURE 

MEDIA CULtURE 

EntREPREnEURShIP In CULtURE   

BASIC LAngUAgE COMPEtEnCE  

SEMInAR AnD thESIS wRItIng MEthODOLOgy

InfORMAtIOn tEChnOLOgIES In EntREPREnEURShIP                                                     

CULTURAL MANAgEMENT AND PRoDUCTIoN  
Professional studies curriculum 

CULTURAL MANAgEMENT AND PRoDUCTIoN  
Professional studies curriculum 

STUDENT INTERNShIP   

ZSB cooperates with numerous cultural and art 
institutions in the city of Zagreb, and provides 
the students with the opportunity to complete 
their internship in their particular area of interest.Curriculum | 2nd year

IntRODUCtIOn tO CULtURAL StUDIES

CULtURAL POLItICS

LEgISLAtIOn In CULtURE 

COntEMPORARy LItERARy CULtURE

CULtURAL hERItAgE MAnAgEMEnt

PERfORMIng ARtS MAnAgEMEnt AnD PRODUCtIOn  

CREAtIvE InDUStRIES 

MUSIC AnD PERfORMIng ARtS PRODUCtIOn AnD MAnAgEMEnt  

MUSICAL ARt MAnAgEMEnt 

MAnAgEMEnt In MUSEUM AnD gALLERy PRACtICE 

MARkEtIng In CULtURE 

REqUIRED IntERnShIP

Curriculum | 3rd year

CULtURAL tOURISM

PUBLIC RELAtIOnS 

CREAtIvE thInkIng 

CULtURAL MAnAgEMEnt AnD PRODUCtIOn (wORkShOP)

vIRtUAL CULtURE (wORkShOP) 

PROjECt vISUAL IDEntIty (wORkShOP)

AUDIO-vISUAL PRODUCtIOn (wORkShOP)

fInAL thESIS

It is our opinion that the 
proposed studies programme, 
especially for the knowledge, 
skills and competences which 
the graduating students will 
acquire, fully corresponds to 
the needs of our market for 
competent experts in the field 
of culture.
Excerpt from a letter of support by the 
Croatian Employers’ Association
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 › Comprehensive theoretical, scientific 
and professional knowledge of 
numerous areas of culture and arts.

 › Applying knowledge of relationships 
between managerial, production, 
economic, artistic, aesthetic 
and cultural factors.

 › Understanding general economic 
phenomena and issues, specifically in 
relation to the particular characteristics 
of culture and art as non-profit activities 
with specific values in society.

 › Application of specific management 
aspects specialized in culture as a 
separate discipline which does not 
share models and principles with 
industrial and business organizations.

 › Application of knowledge of cultural and 
artistic production, i.e. organization of 
processes for the creation of a work of art, 
within an institution or independently.

 › Finding ways how to broaden 
the understanding of problems 
in management and production, 
respecting findings from other scientific 
disciplines and conditional limitations.

 › Application of acquired knowledge and 
skills in management and production in 
all models of cultural and artistic activity 
(institution, project) and creative industries.

 › Application of knowledge and skills 
inherent in contemporary management 
and production – marketing and 
communication tools, public relations.

 › Understanding and interpretation of 
social and cultural aspects as well as the 
entire context of the project at hand.

 › Application of knowledge and scientific 
approach when realizing set goals.

 › A high level of professional knowledge in 
cultural management and production.

 › Application of acquired knowledge and 
skills needed to recognize, formulate 
and analyse a problem, and to find 
one or more acceptable resolutions.

 › Following the latest scientific and 
practical developments and improvement 
and contribution to the profession.

In the wider context of realizing 
strategic goals to culturally 
and creatively further the city 
of Zagreb, which rests on the 
concept that a�rms values of 
artistic creation as a driving 
force of economic growth, we 
support the initiation of your 
new undergraduate studies 
programme for Cultural 
Management and Production.  
Excerpt from a letter of support by the Zagreb 
City O�ce for Education, Culture and Sports
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and one book as a co-author (Ana 
Lederer – Martina Petranović – 
Ivana Bakal: Sto godina hrvatske 
scenografije i kostimografije 
1909 - 2009, 2010) and numerous 
reviews, literary and theatre critical 
reviews, essays and scientific works 
in magazines and newspapers, 
on radio and television. she has 
published approximately 40 
forewords and after words in 
books by contemporary croatian 
playwrights and novelists, she 
was the expert editor for recent 
drama in the Lexicon of Croatian 
literature - Works (2008), expert 
assistant for theatre in exhibitions 
and as a coordinator of scientific 
consultations. she edited the itd 
collection and a series of special 
publications by Znanje (1997-
2006), was the writer and host 
of the education and science 
Programme of croatian television 
(41 half-hour shows, 1993-2003), 
the head of the department for 
theatre and film of the matrix 

croatica (2004-2011), a member 
of numerous juries for awarding 
professional awards, a member 
of the jury of 15th marulić days 
award in split (2005). she won the 
annual national award for science 
in 1999, the “Petar brečić” award, 
the matrix croatica “a. g. matoš” 
award for criticism and essay 
in 2004, and the uluPuh (the 
croatian association of artists of 
applied arts) award in 2010. as the 
general manager of the croatian 
national theatre in Zagreb over 
two mandates (2005-2013) she 
managed the largest cultural 
institution in croatia, realizing the 
production of ninety premieres 
of domestic and international 
coproduction, as well as guest 
appearances, participating as a 
partner in the realization of just as 
many cultural events.

ABoUT ThE 
AUThoR

Sanja Rocco, ms, the chair of this 
studies programme and lecturer in 
several courses, is the head of the 
marketing department of Zagreb 
school of business. she has a 
degree in architecture with a long 
career in visual communication 
design. she earned her magister 
scientiae in the field of marketing 
(2003) at the faculty of economics 
of the university of Zagreb. 
she has published numerous 
scientific articles and is especially 
interested in design orientation 
within the realm of marketing 
as a doctoral candidate at the 
faculty of economics and 
business in maribor. for course 
purposes she published the 
digital textbook “upravljanje 
proizvodom, kreiranje marke i 
dizajn”. she was actively involved 
in the promotion of the design 
profession as the vice-president 
of the international council of 
graphic design icograda (1998-
2001, currently ico-d), and has 

lead the realization of numerous 
art projects as the president of the 
design department of the croatian 
association of artists of applied 
arts (uluPuh), the director of the 
international graphical design 
exhibition zgraf 8, and as a current 
member of the zgraf executive 
board, the member of international 
jury design exhibitions and 
competitions. from 1990 to 2002 
she was an freelance designer. from 
2002 to 2010 she realized numerous 
music projects as art director and 
manager in music production 
within the family company rocco 
and Partner. she has won several 
national and international awards 
in design including gold - 3rd 
crane european letterhead design 
competition, london, 1996; 
honorable mention - bio 15, 
ljubljana, 1996; merit award - 78th 
adc annual, new york, 1999 (co-
author t. bratelj). her work has been 
published in numerous publications 
(european design annual 2000, 
area: 100 graphic designers / 10 
curators / 10 classics, Phaidon 
2004, umjetnost uvjeravanja, muo 
2006, vukić, margolin: hrvatski 
dizajn sad, 2009) and is part of 
gallery collections. as the author 
of several exhibition projects, she 
works in the association for cultural 
cooperation and Promotion of 
african culture in croatia dyalli. 
she is a member of professional 
associations uluPuh, hdd, and 
cromar.

ABoUT ThE 
PRogRAMME 
ChAIR

Ana Lederer, Phd., the author of 
this studies programme and one 
of the lecturers and course chairs, 
is a senior scientific associate and 
current deputy of the croatian 
minister of culture. she graduated, 
and got her ms and Phd at the 
faculty of humanities and social 
sciences at the university of 
Zagreb. she worked as the theatre 
section editor at cultural magazine 
“oKo” (1990), research fellow 
at the literature department at 
the faculty of humanities and 
social sciences of the university 
of Zagreb (1991-1999) and at the 
department for the history of 
croatian theatre at the institute for 
the history of croatian literature, 
theatre and music of the croatian 
academy of sciences and arts 
(1999-2005; 2013-2016). she has 
published five independent books 
(Dobre slučajnosti, 1994; ivan 
raos, 1998; Redatelj Tito Strozzi, 
2003; Vrijeme osobne povijesti, 
2004; Ključ za kazalište 2004) 



The study programmes of 
Croatian art academies have 
quality, but they lack courses 
which would better prepare 
students for the market and 
artistic entrepreneurship.

Jelinčić and Žuvela, 2012
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The programme is conducted by 
renowned lecturers of Zagreb 
School of Business, as well 
as associates from numerous 
cultural institutions with practical 
experience. ZSB has achieved 
the optimal ratio of lecturers and 
students according to the Bologna 
standard, which enables working 
in small groups and individual 
approach.

ASSOCIATE LECTURERS

Tatjana Aćimović, PhD – 
Academy of Dramatic Art in 
Zagreb 

Marko Baus, MBA in design - 
Parabureau d.o.o. 

Stipe Botica, PhD – Faculty of 
Humanities and Social Sciences at 
the University of Zagreb 

Sanja Božić, dipl.iur. – Croatian 
National Theatre in Zagreb 

Krešimir Dolenčić, doc.art.  - 
Academy of Dramatic Art in 
Zagreb 

Ana Fatović, mag.oec., Trešnja 
Theatre,  Zagreb

Anđelka Galić,  PhD – Museum of 
Arts and Crafts in Zagreb 

Oliver Hip, PhD – Požega School 
of Economics

Goranka Horjan, museum 
director – Ethnographic Museum 
in Zagreb

Branko Ivanda, professor 
emeritus - Academy of Dramatic 
Art in Zagreb

Lidija Ivanda - ARS SEMPTIMA 
d.o.o. 

Daniela Angelina Jelinčić, PhD 
- Institute for Development and 
International Relations 

Zorislav Kaleb, MS – Municipal 
Criminal Court in Zagreb 

Ana Lederer, PhD – Ministry of 
Culture / HAZU 

Lucija Ljubić, PhD - J. J. 
Strossmayer University of Osijek, 
Department of Cultural Studies

Branko Mihanović, prof.art. -  
Musical Academy in Zagreb 

Nina Obuljen Koržinek, PhD - 
Institute for Development and 
International Relations 

Academic Dubravka Oraić Tolić, 
PhD - Faculty of Humanities and 
Social Sciences at the University 
of Zagreb

Ivica Šola, PhD - J. J. Strossmayer 
University of Osijek, Department 
of Cultural Studies

Višnja Špiljak, PhD – professor of 
translation studies

Vera Šutalo, MS – Ministry of 
Science, Education and Sports 

Denis Vasilj, prof. - Zlatko 
Baloković Music School 

Dijana Vuković, MS - ARTA 
ESTETICA d.o.o. 

ZSB LECTURERS

Predrag Čudina, prof., lecturer

Ivana Greguric, PhD, lecturer

Tanja Grmuša, PhD, lecturer

Tomislav Ivančević, PhD, senior 
lecturer

Goran Luburić, mag. oec., lecturer

Lukša Lulić, PhD, lecturer 

Sanja Rocco, MS, senior lecturer

Željka Zavišić, PhD, professor of 
HEI

LECTURERS
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FEDoR RoCCo CoNFERENCE

Two international scientific fedor 
Rocco conferences were held so 
far, organized by the Zagreb School 
of Business. The first one was held 
in 2013 on the topic of Croatian 
Perspectives in the EU, and the 
second one in 2016 on the topic 
of Life in the Digital Age – Social 
Aspects. The conference is named 
after Fedor Rocco, PhD, professor 
emeritus (1924 – 2011), who was 
one of the founders of marketing 
theory and practice in Croatia, who 
actively participated in establishing 
the school and was its first dean. All 
the speakers at every conference 
are scientists and experts, as well as 
foreign guest speakers. Workshops 
are organized for students lead by 
experts from our top agencies.

ABoUT ThE PRogRAMME, ENRoLMENT  
CoNDITIoNS AND TUITIoN

oThER ACTIVITIES AT zSB  

CREATIVE DEPARTMENT – 
PRoMoTIoN 3STo7

The Creative Department is 
conceived as an internal practicum 
for ZSB students where they 
have the opportunity to apply 
their theoretical knowledge on 
marketing and communication in 
practice on specific projects. The 
Creative Department is composed 
of project teams made up of ZSB 
students. In the future, we plan 
to involve students of Cultural 
Management and Production in 
these teams. There is a so-called 
student preference test which 
students take upon entering the 
Creative Department, which allows 
them to choose projects that are 
most suited to their preferences 
and to participate in a manner they 
deem appropriate.

ZSB’s Creative Department is inten
tionally branded as Promotion3sto7, 
because we wanted to leave a wide 
enough space in the perception of 
everyone around us: the lecturers, 
students, and the target publics; 
not to be perceived only as a 
practicum of the School, but to act 
as a real (internal) marketing agency 
– like a company. Why 3sto7? 
Because the initial group gathered 
in hall 307, better known today 
as the Creative Department Hall. 
goran Luburić, mag. oec., Head of 
ZSB Creative Department and vice 
dean for students

You can find interviews with our 
guest speakers, testimonials of 
our alumni, as well as an archive 
of materials used in conferences, 
and various student activities (field 
work, student exchange, Welcoming 
Party, Finals Party) on our interactive 
website www.vpsz.hr or on the ZSB 
facebook page.

The professional studies progra-
mme Cultural Management and 
Production can be attended as 
regular or irregular (study as you 
work).

Duration of professional  
programme: 6 semesters

Enrolment quota:  
30 regular and 30 irregular  
students in total. 

ECtS points: 180

Professional title:  
professional bachelor 
(baccalaureus/baccalaurea) 
of cultural management and 
production - abbreviated:  
bacc. oec. prod. cult.

gENERAL ENRoLMENT 
CoNDITIoNS:
Enrolment in the first year of 
studies is possible in two ways:
1. on the basis of a passed com-

prehensive high-school exam
2. on the basis of an entry exam

All candidates are required to 
register on the www.vpsz.hr 
website, and candidates must 
personally bring their registration  
forms along with their certificate 
of nationality, birth certificate, 
high-school diplomas and proof 

of a completed comprehensive 
high-school exam (original, 
certified copy or legally binding 
digital format) to the student 
administration office of Accredited 
Zagreb School of Business at 
Ulica grada Vukovara 68, 10000 
Zagreb on workdays from 9.00 
until 19.00 up until the final date of 
applications.

tuition fees for one academic 
year of the Cultural Management 
and Production programme is: 
23.000,00 kn. 
Registration fees are paid upon 
enrolment in the amount of: 
1.995,00 kn.
Account IBAN no.: 
hR8024020061100477071  
at Erste & Steiermarkische bank.

Tuition fees can be paid in 4 
instalments, or more upon request. 
Tuition can be paid with consumer 
loans of American Express and 
Diners cards up to 60 instalments, 
or with credit cards without 
interest on instalments (American 
Express up to 10 instalments, 
Diners up to 12 instalments) as well 
as Visa, MasterCard and Maestro 
cards.
A single instalment payment of 
the tuition into the School’s giro 
account has is discounted by 7% of 
the total amount. Other discounts 

are available for people from the 
same company, the unemployed 
and members of the same family. 
You can reach us at 01/6310 888, 
01/6310 889, 01/6310
844, via e-mail: vpsz@vpsz.hr or 
website www.vpsz.hr for more 
detailed information.

Besides being the 
engine that drives 
cultural diversity in 
Europe, creative and 
cultural industries 
are one of the most 
dynamic sectors of 
EU economy.  
Ernst and Young, 2014.



The significance of the 
contribution of creative 
and cultural industries to 
the Croatian economy is 
confirmed by employment 
data (8.9 % in 2014). 
Mapiranje kreativnih i
kulturnih industrija u RH, 2015
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STUDY AS YOU WORK
In today’s business world various 
jobs in numerous firms require 
further training and education in 
order to get ahead on the market, 
and to show their commitment to 
learning and advancement. Zagreb 
School of Business enables you to 
achieve all required qualifications 
for your professional advancement 
and to perfect your knowledge 
and additional skills.

Studying as you work is the 
guiding premise of our irregular 
programme which allows people 
who are employed or have other 
commitments to attend classes 
and not to get behind in their 
studies. The irregular programme 
is adapted to the employed in 
order for them to fulfil their 
student duties in the best way 
possible and classes are held every 
workday in the afternoon, from 
17.00 to 21.30.



VISOKA POSLOVNA ŠKOLA ZAGREB
ZAGREB SCHOOL OF BUSINESS

Ulica grada Vukovara 68  
10 000 Zagreb, Croatia
TEL 01/ 6310 888, 6310 889, 6310 844;
FAX 01/ 6310 628;
EMAIL vpsz@vpsz.hr

www.vpsz.hr


